John Wiley & Sons, Inc.

Author's Questionnaire

Complete Book Title:

I.  Author Information:

Please list the names, addresses, telephone numbers and current affiliations of all authors as they are to appear on the book's title page or in advertising.  Please note the primary author contact for promotional material.

Name:

Affiliation:

School Address:



Home Address:

Telephone Number:

Fax Number:

E-Mail Address:

Name:

Affiliation:

School Address:



Home Address:

Telephone Number:

Fax Number:

E-Mail Address:

Name:

Affiliation:

School Address:



Home Address:

Telephone Number:

Fax Number:

E-Mail Address:

II.  Personal Information:

A.  Please attach an up-to-date vita or a short autobiography including areas of research, publications authored, committee affiliations, honors and other significant information that would be helpful in the promotion of your text.

B.  What event(s) motivated you to write this text?  Please include any "stories" that might be appropriate for sales representatives to share with potential adopters of your text.

III.  The Market:
For which courses might your text be adopted?  Beginning with the primary course for which you intended your text to be used, please list, in descending order, all courses in which your text might  realistically be used.

Course Title
Dept Offered
Level

Fr/Soph/Jr/Sr/

Grad/MBA
Main Text or

Supplement
1 or 2 Semesters or Terms

























IV.  Detailed Text Information:
1. Please write a detailed description of your book no more than 200 words such as might be used on back cover of the book or in our catalog.  Describe your principal purpose in writing the book.  If not already in our hands, please attach a copy of the table of contents and the introduction or preface.

2. Please write a short description of the book (about five lines) such as might be used in a scholarly or scientific journal.

3. Please list, in order of importance, at least four outstanding features of your book that will appeal to potential instructors and students.  Please identify the benefits to both student and instructor and cite a specific example where each occurs in your text.

Feature:


Benefit to Student:



Example:


Benefit to Instructor:



Example:


Feature:


Benefit to Student:



Example:


Benefit to Instructor:



Example:


Feature:


Benefit to Student:



Example:


Benefit to Instructor:



Example:


Feature:


Benefit to Student:



Example:


Benefit to Instructor:



Example:
E.  Please list any possible objections (such as length, organization, theoretical approach, etc.) that may be raised by potential adopters.  Please explain why such objections may be raised as well as how your text would overcome those objections.  What feature(s) would you emphasize to turn it into a positive selling point?

VI. Supplements
A.  Please list the supplements that will help differentiate your book from the competition and what makes these supplements distinguishable.
B.  In what ways does your text and support package address technology issues within the market?  Do you include any special components with your text such as software?
C.  How can a website compliment and extend the reach of your text to the college market?  What features would you want to include on a website?  What is the competition doing on the web?

VII.  The Competition:

Please list the major competitors to your text as shown below.  Be frank in your comparison of viewpoint, scope, degree of rigor, emphasis, etc.  This information will be used to make an objective appraisal of the competition in order to effectively market your book in a competitive environment. For Example:

Author/Title (Publisher)
Strengths
Weaknesses

Dyckman/INTERMEDIATE ACCOUNTING 3/E (Ir)
*packaged in 2 volumes

* strong author reputation

* perceived by market as a “conceptual” text 
* error ridden

* poor correlation between problem material and text material

Author/Title (Publisher)
Strengths
Weaknesses

















VIII.  Academic Market Information:
A.  Book Reviews:  Please suggest appropriate journals which regularly review textbooks in your area.  Your suggestions will supplement our in-house book review lists.  In your opinion, would it be advisable to advertise in any of these journals?

B.  Potential Adopters: (optional)

Please list the names and school addresses of professors that represent legitimate leads for adoption of this text.  Please include international colleagues that you feel would be interested in your book.

IX.  Special Sales and Publicity Information:
A.  Are there any non-college markets for your book (i.e. high school classes, employer-run training programs, societies, associations, in-service professionals)?  If yes please lest possible markets and/or any contracts, companies, associations we should be particularly aware of.

B.  What features of your book or special topics might be of particular interest to an international audience which countries?  Why?

C.  Please include any relevant quotes that focus on why your book is a noteworthy contribution to the literature in its field.

E.  Please list any additional information not included in your vita that should be included in the press release for your text.

X. International and Non-Academic Markets

1.  Please describe the professional market for your book?  (Please be as 

> detailed as possible - e.g. analytical chemists in the automobile 

> industry)

> 2.  Why would this professional benefit from your book?

> 3.  What types of industry would your book most appeal to most?

> 4.  Are there any pertinent "hot" areas of research going on today in 

> which the material in your book applies?  If so, what is it and where?

> 5.  Are there any specific geographical regions where this topic would be 

> of greater interest?

> 6.  Are there any Associations focused on the subject?  (If so, please 

> list name, address, phone and/or contact)

> 7.  Do you know of any professional training that is conducted on the 

> topics your book covers? ( If so, please list course, company, 

> department, address and contact if you have).

> 8.  Do you teach any seminars/training courses throughout the year?  If 

> so, where, when and to whom are you teaching? (Please also supply contact 

> name at the institution)

> 9.  Are there any particularly strong international courses/programs of 

> which you are aware? ( If so, list school, country and contact if you 

> have).

> 10.  Does your book cluster well with any other Wiley books? (i.e. - 

> similar subjects, the same audience, etc.)

Thank you for your cooperation in completing this form.
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